Who ENGAGES with the
newspaper?
Hopefully, everyone. The
“Advocate-Messenger”
believes in the importance
of listening to reader
feedback, collecting stories
from our consumers and
creating a positive
experience for our
subscribers and readers.
We will continue to reach

Who READS newspapers?
More than 124 million U.S.
adults - or more than 6 out
of 10 - read
newspapers on a weekly
basis. According to the
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As we celebrate National Newspaper Week, the ¢

SUMMERLAND
INVITES YOU ADVOCATE-MESSENGER
to play an active role in our newspaper, our version of the community forum. Stories

that matter to you are important to us. We welcome ideas, encourage discussion,
advocate listening to opposing and similar viewpoints and promote critical thinking.




